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1. Introduction
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2. Literature Review

2.1 Marketization of Higher Education
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2.2 Genre Analysis and University Brochures
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Table 1. Structural organization of university brochures (Osman, 2008)

3. Method

3.1 Data Collection
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3.2 Procedures

4. Results and Discussion

4.1 Move Structures in Six University Brochures
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Table 2. Move structure analysis of six university brochures
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4.2 Other Move Structure: From Whose Voice?
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5. Conclusion
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