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1. Introduction



132∣ Heechul Lee Chonghyuck Kim‧

2. The HUMANS ARE FOOD metaphor
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2.1. The DEALING IS COOKING metaphor
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2.2. The HUMAN DISPOSITION IS FOOD TASTE metaphor
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2.3. The EMOTION IS FOOD INTAKE metaphor
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2.4. The EXPERIENCES ARE FOOD TASTE metaphor
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2.5. The QUALITIES OF IDEAS ARE FOOD CONDITIONS metaphor
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3. Conclusion
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